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They stand as prominent homegrown names in the mid-premium and premium segments of
the men's casual wear market in India, holding substantial market share as of Fiscal 2022,
according to the Technopak Report. Their commitment lies in furnishing a comprehensive
wardrobe solution for various occasions in a customer’s life. Their diverse product range
spans from shirts and t-shirts to jeans and chinos, covering all-season clothing needs.
Crafted with an emphasis on providing a youthful appearance, their products seamlessly align
with prevailing fashion trends. The brand “Mufti,” launched 25 years ago by its visionary
promoter Kamal Khushlani, aimed to revolutionize menswear.

About The Company
Credo Brands Marketing Limited, the force behind the iconic Mufti menswear brand, has been
influencing Indian fashion for more than 25 years. Mufti, the brand itself, resonates with the
vibrant spirit of Mumbai, providing fashionable and affordable casual wear for men who
appreciate a lively and youthful outlook. Recognized for its deep understanding of Indian
preferences and trendsetting designs, Mufti has captured a significant share of the premium
and mid-premium menswear market. More than just a fashion choice, Mufti creates a
community for its customers, celebrating their uniqueness and encouraging them to be
confidently themselves. With a devoted fanbase and a proven history of growth, Credo Brands
is set to continue its fashion journey, making an impact on the wardrobes and hearts of Indian
men.

Description of Their Business

Sources: DHRP

They sell their products all over India through different ways. They have their own stores called
exclusive brand outlets (EBOs), big stores (LFSs), and other stores that sell many brands
(MBOs). they also sell online through their website and other online marketplaces. They
strategically plan where to sell so that their products are available where people like to shop,
which is in 147 different places.



They organize their products into three main categories: topwear, bottomwear, and
outerwear, covering a variety of price ranges. To enhance their brand, they've created a new
way of organizing their products, aiming to capture more of the consumer's spending by
offering designs suitable for specific occasions in their customers' lives. This includes
everything from relaxed holiday outfits to authentic daily wear, urban casuals, party wear, and
athleisure. They are focused on attracting shoppers who desire something more stylish than
what mainstream brands offer. Their business approach involves both a lifestyle and category
strategy. They present a coherent lifestyle display in their stores to effectively communicate
their brand's lifestyle concept to the end consumer.

Objects of The Offer
The Company proposes to utilize the Net Proceeds towards the funding of the following
objects:

achieve the benefits of listing the Equity Shares on the Stock Exchanges
carry out the Offer for Sale of up to 19,634,960 Equity Shares. Further, the Company
expects that the proposed listing of its Equity Shares will enhance our visibility and
brand image and provide liquidity to the Shareholders and a public market for the
Equity Shares in India.

Sources: RHP
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Track Record Of Financial Performance
The table below sets forth a break-down of revenue from operations from their distribution
channels for the periods indicated below:

Their key financial performance indicators for the last three Fiscals are as follows:



Statement of Profit and loss
(All amounts in INR millions, unless stated otherwise)

Sources: RHP



Risks
The business is subject to changing consumer preferences. 
Operates in a highly competitive industry.
A substantial portion of the revenue is from its offline retail channels.
Negative reviews from customers may have an adverse impact on the brand.
The business is subject to seasonality.
Prone to payment-related risks, including risks associated with cash payments, online
payment mechanisms and payment processing risks.
Its subsidiary has reported losses in the past. 
It has substantial working capital requirements. 

Strengths
Strong brand equity with presence across categorie.
It also has a multi-channel pan-India distribution network. 
The company operates on a scalable asset-light model. 
It has strong in-house design competencies to deliver innovative and high-quality
products with end-to-endtech-enabled supply chain capabilities.
Its business model is financially stable. 
Experienced promoters and management team.

Sources:DRHP



The issue's price range, in terms of valuation, is ₹266 to ₹280 per share. A P/E ratio of
Credo Brands Marketing Limited (Mufti Menswear) is 23.21x is based on a price range above
INR 280 and FY23 EPS of INR 12.06 with an industry average of 95.19x.

COMPARISON WITH LISTED INDUSTRY PEERS ( As of Mar 31,2023)

Valuation and Outlook

The company operates in a fiercely competitive sector and doesn't have its own manufacturing
unit; instead, it relies on a third-party contract model. Despite the cutthroat market
competition, the company has experienced significant profit growth. With 1807 touchpoints
spread across 591 cities, let's delve into its financials, In FY 2023, sales surged by an
impressive 46% to reach Rs 498.18 crore. This boost in revenue can be attributed to the
expansion of Exclusive Brand Outlets (EBOs) from 321 as of March 31, 2022, to 373 as of March
31, 2023. It's noteworthy that certain periods in fiscal 2022 were affected by the Covid-19
pandemic. The Operating Profit Margin (OPM) saw a noteworthy increase of 502 basis points,
reaching 32.89%, resulting in a substantial 72.3% rise in operating profit to Rs 163.85 crore. On
the flip side, other income declined by 18.5% to Rs 11.14 crore. Interest costs rose by 18.0% to Rs
17.75 crore, and depreciation increased by 16.4% to Rs 53.43 crore. Profit Before Tax (PBT)
witnessed a remarkable surge of 117.0% to Rs 103.81 crore. Tax expenses also increased by
117.5% to Rs 26.30 crore. Consequently, net profit reached Rs 77.51 crore, compared to the
FY2022 net profit of Rs 35.74 crore. 

Given the potential for good listing gains, we recommend subscribing to this Initial Public
Offering (IPO) and holding it in your portfolio for the long run.

Sources: RHP



This report is not for public distribution and has been furnished solely for
information and must not be reproduced or redistributed to others None can use
the report as a base for any claim, demand or cause of action and, also none is
responsible for any loss incurred based upon. The investments discussed or
recommended in this report may not be suitable for all investors. Opinion
expressed is the current opinion as of the date appearing on the material only.
Further, the information in the document has been printed on the basis of publicly
available information; internal data and other sources believed to be true and are
for general guidance only but which may have not been verified independently.
While every effort is made to ensure the accuracy and completeness of
information contained, the company takes no responsibility and assumes no
liability for any error/ omission or accuracy of the information. Recipients of this
material should rely on their own judgments and conclusions from relevant
sources before making any investment.
The investment advice should not be considered to be or taken as an offer to sell
or a solicitation to buy/sell any security. Price and value of the investments
referred to in this material are subject to volatility. Past performance is not a
guide for future performance. Certain transactions -futures, options and other
derivatives as well as non-investment grade securities are subjected to
substantial risks and are not suitable for all investors.

Disclaimer:


