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AMIR CHAND JAGDISH KUMAR (EXPORTS)
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Price Band Issue Opens
%201to 3212 24 March to 27 March, 2026

Face Value Issue Size Lot Size Listing At

%10 z440Cr 70 Shares NSE, BSE
Issue Size 2,07,54,716 shares / 440 Cr
Fresh Issue 2,07.54,716 shares / ¥440 Cr
Offer for Sale N/A
Retail Quota Not less than 35.0% of the Net Issue
Retail Min/Max ¥14,840/%1,92,920
Tentative Allotment Mon, Mar 30, 2026
Initiation of Refunds Wed, Apr 1, 2026
Credit of Shares to Demat Wed, Apr 1, 2026
“Amir Chand Jagdish Kumar Itd” Listing Day Thu, Apr 2, 2026
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Objects of The Offer @

The Net Proceeds from the Fresh Issue are proposed to be utilised towards
the following key objectives:

Funding Working Capital Requirements: The Company plans to utilise
approximately 4,000 million towards its incremental working capital
needs. This includes procurement of basmati paddy during peak
harvesting season, maintaining inventory for aging (3-24 months), and
managing receivables, which are critical for ensuring consistent product
quality and supply.

General Corporate Purposes: The remaining proceeds (not exceeding
25% of the Gross Proceeds) will be used for general corporate purposes,
including brand building, marketing and advertising, business development
initiatives, deposits for new warehouses, and other operational
requirements.

In addition, the Company expects that listing of its Equity Shares will enhance
its visibility, strengthen brand recognition, and create a public market for its
shares in India.

About The Company and Business
Overview

Amir Chand Jagdish Kumar (Exports) Limited is a leading processor and
exporter of basmati rice and FMCG products in India, backed by over four
decades of promoter experience. The company operates a fully integrated
business model covering the entire value chain—from procurement of paddy to
processing, aging, packaging, branding, and final distribution. This integrated
approach enables better quality control, cost efficiency, and strong brand
positioning in both domestic and international markets. The company is among
the top players in the basmati rice segment, ranking 3rd among its peers in
terms of revenue.

The company's product portfolio is broadly divided into two segments. The rice
segment contributes the majority of revenue and primarily includes premium
basmati rice, known for its superior aroma and long grain quality. In addition, the
company offers other rice varieties such as kolam, sona masuri, idli rice, ponni
rice, and brown rice.

Source: RHP
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The basmati portfolio is further segmented into premium, medium, value, and
HORECA categories to cater to diverse customer segments ranging from retail
consumers to institutional buyers like hotels and restaurants. Alongside rice,
the company has diversified into the FMCG segment, offering essential food
staples such as atta, maida, besan, sooji, salt, sugar, and ready-to-use
products like instant phirni and idli flour, leveraging its existing distribution
network.

The company markets its products under its flagship brand “AEROPLANE,”
which has been expanded into over 40 sub-brands to target different
consumer segments and geographies. Its strong intellectual property portfolio
includes 100 registered trademarks across India and international markets,
along with 22 copyrights, strengthening brand recall and competitive
positioning.

Operationally, the company has three strategically located manufacturing
facilities near key basmati-growing regions. The facilities in Amritsar (Punjab)
and Safidon (Haryana) are focused on rice processing and milling, while the
Alipur (Delhi) unit handles packaging for both rice and FMCG products. These
facilities are equipped with advanced automated machinery sourced globally
and have a combined installed capacity of 550,800 MTPA. The company
follows stringent quality standards, with certifications including ISO
22000:2018, HACCP, and FSSAI compliance, ensuring food safety and
consistency.

In terms of market reach, the company has a strong domestic presence
supported by a network of over 431 distributors, catering to general trade,
modern retail, e-commerce platforms, and institutional clients. Internationally,
it exports to more than 38 countries across regions such as the Middle East,
Europe, Asia, and Africa, supported by 53 overseas distributors. A significant
share of export revenue is derived from the Middle East, making it a key
market for the company.

Overall, the company's integrated operations, strong brand portfolio,
diversified product offerings, and wide distribution network position it well to
capitalize on the growing demand for premium basmati rice and packaged
food products both in India and globally.

Source : RHP



Brief profile of the Directors @

« Jagdish Kumar Suri is serving as the Chairman, Managing Director and one of
the Promoters of the Company. He has completed his higher secondary
education from Punjab University. He has been associated with the Company
since its inception and has over four decades of experience in the rice industry.
Rahul Suri is serving as the Whole-Time Director and one of the Promoters of
the Company. He has completed his secondary school education from the
Central Board of Secondary Education. He has been associated with the
Company since its inception and has over 30 years of experience in the rice
industry.

« Ramnika Suri is serving as the Non-Executive Non-Independent Director and
one of the Promoters of the Company. A master's degree in Arts from Punjab
University was obtained by her. She has been associated with the Company
since its inception and has over 22 years of experience in the rice industry.

« Yogendra Kumar Singhal is serving as an Independent Director of the
Company. A bachelor’s degree in Arts from the University of Delhi and a middle
management course from the Indian Institute of Management, Ahmedabad
were completed by him. He has over 40 years of experience in the securities
market.

« Gauri Shankar is serving as an Independent Director of the Company. A
bachelor’s degree in Commerce and a bachelor's degree in Science from the
University of Delhi were obtained by him. He has over 39 years of experience in
the banking and finance sector.

« Rajniis serving as an Independent Director of the Company. A bachelor's
degree in Commerce from the University of Delhi was obtained by her. She is a
Company Secretary and a member of the Institute of Company Secretaries of
India and has over 12 years of experience in secretarial compliances.

FINANCIAL RATIOS:

LT Foods Ltd 1920 1670 X050 1552 11.80
KREL L1d 1180 942 994 1552 615
Chaman Lal Setis Exports L1d 1670 1420 1140 1552 6.61
GAM Dverseas Ltd 1350 1600 4320 1552 26.90
Sarveshwar Foods Lud 1310 1050 1140 15.52 7.18
Arnir Chand lagdish Kumar

[Exports] Ltd 1436 1761 2842 1552 L]
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Strengths

Leading player in basmati rice segment with strong brand recall: The company ranks
among the top players in India and operates under the well-established “Aeroplane” brand
with over 40 years of presence. Its wide ] il i e
customer segments and supports premium pricing.

Strong procurement network and strategic Iucinon advantage: The company sources
paddy through an extensive network in key basmati-growing regions of North India.
Proximity of facilities to mandis reduces logistics cost, ensures timely procurement, and
improves raw material quality consistency.

Fully integrated operations ensuring efficiency and quality control: The company
operates across the entire value chain from procurement to distribution, enabling cost
efficiencies and better control over product quality. Advanced automated machinery and
global-standard certifications ensure consistent output and minimal wastage.

Extensive domestic distribution network: With 431 distributors across India, the
company has a strong presence in metros and tier 1/2 cities. This wide network enables
deep market penetration and supports growth across general trade, modern retail, and e-
commerce channels.

i as a Three Star Export
House, the company exports to over 38 countries supported by 53 international
distributors. A strong foothold in the Middle East provides stable demand and
diversification beyond domestic markets.

Key Risk Factors

Highly working capital intensive business model: The company requires significant
capital to procure paddy during a limited harvesting season and maintain aged inventory
for up to 24 months. This leads to high inventory holding and stretched working capital
cycles.

High leverage and interest rate sensitivity: The company has a relatively high debt-to-
equity ratio, driven by its working capital needs. With borrowings linked to floating interest
rates, any rise in rates directly increases finance costs and impacts profitability.

History of negative cash flows and contingent liabilities: The company has reported
negative operating cash flows in recent periods due to rising receivables. Additionally,
existing conlmqem liabilities and tax disputes create financial uncertainty.

: The company relies heavily on a limited
number  of procuremem agents without long-term contracts. Any disruption in
procurement quality or supply can adversely impact production and margins.

Exposure to climatic and agricultural risks: Availability and pricing of paddy are highly
dependent on monsoons and crop conditions. Adverse weather or crop failure can disrupt
supply and increase raw material costs.

Customer concentration and absence of long-term contracts: A significant portion of
revenue comes from a limited number of customers. Lack of long-term agreements
increases the risk of order volaﬂh(yand sy switchin

Exposure to export and geopolitical substantial share of revenue is derived from
exports, making the company vulnerable to g\uba\ trade restrictions, import bans, and
requlatory changes in key markets like the Middle East.

Source: RHP



Statement of Profit and Loss @

Particulars
Revenue from Operations

2025 FY 2024 FY 2023
20,016.47 15495.24 13,158.48

Other Income

23.82 18.97 2013

Total Income

20,040.28 15514.21 13,178.61

Expenses

Cost of Materials Consumed 17,313.49 12,551.36 11,118.25
Purchase of Stock-in-Trade 42.70 26.42 40.46
Change in Inventories (388.01) 42264 (101.24)
Employee Benefits Expense 140.19 122,23 108.32
Finance Costs 787.81 649.01  511.28
Depreciation & Amortization 70.25 73.37 73.34

Other Expenses 1,271.58 1,275.94 1,195.86
Total Expenses 19,238.01 15,120.98 12 946.17
Profit Before Tax B02.28  393.23 23244
Tax Expense

Current Tax 193 96 65.5
Deferred Tax -9.98 4.71 -8.03
Prior Period Tax 11.03 2.89 0.01
Total Tax Expense 194.05 £9.18 57.48
Profit for the Year 608.22  304.05 174.96
Other Comprehensive Income 3.21 2.31 0.02
Total Comprehensive Income 611.43 30636 17498
EPS (%)

Basic EPS T.48 3.75 2.14
Diluted EPS T.46 3.75 2.14




Valuation and Outlook @

Amir Chand Jagdish Kumar (Exports) Limited PO is expected to be priced

between %201 to ¥212 per share. At this price, the Company's Price-To-Earning-

Ratio (P/E) is 28.42x. Industry (P/E) Price-To-Earning-Ratio is 15.52x
——ar— - =

Amir Chand Jagdish Kumar (Exports) Limited is well-positioned to benefit from the
growing global and domestic demand for premium basmati rice, supported by its strong
brand recall, integrated operations, and established distribution network across India and
key export markets such as the Middle East. The company's focus on quality through aged
rice, along with expansion into FMCG staples, provides additional growth levers and
revenue diversification. However, the business remains highly working capital intensive
with elevated leverage, making it sensitive to interest rate movements and liquidity
pressures. Additionally, exposure to climatic risks, export regulations, and customer
concentration could impact growth stability. Overall, while the company demonstrates
strong industry positioning and long-term demand visibility, its financial profile and
external dependencies remain key monitorable factors for sustained performance.

“Call us on 8448899576" to find out whether or not you should apply.
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Disclaimer:

This Report is for the personal information of the authorised
recipient(s) and is not for public distribution and should not be
reproduced or redistributed to any other person or in any form
without prior permission of Ganesh Stock. The information provided
in the report is from publicly available data, which we believe, are
reliable but does not taken as an indication or guarantee of future
performance/ assurance of returns. The Report also includes
analysis and views of their team. The Report is purely for information
purposes and does not construe to be investment
recommendation/advice or an offer or solicitation of an offer to
buy/sell any securities. Investment in Securities Market is subject to
Market Risk.

Accordingly, Ganesh Stock or any of its connected persons including
its directors or subsidiaries or associates or employees shall not be
in any way responsible for any loss or damage that may arise to any
person from any inadvertent error in the information contained,
views and opinions expressed in this publication.

Investors should not solely rely on the information contained in this
Report and must make investment decisions based on their own
investment objectives, judgment, risk profile and financial position.
The recipients of this report may take professional advice before
acting on this information.
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